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LITERACY: A GUIDED READING STRATEGY

Case Study:  
The Story of Bottled Water

Rebecca Sutcliffe, Roseville College
Lesson Intention:

1.  Investigate the effects of the production and consumption of goods on people, places, and environments 

throughout the world. Case Study: Bottled Water.

Success Criteria:

a. Examine the case study of ‘Bottled Water’ to determine the effects on people, places and environments.

b. Describe the history of bottled water in the US.

c. Identify positive ways to change the consumption of bottled water.

Tasks: Reading for understanding

1.  Watch the video: The Story of Bottled Water (8 mins)

2.  Open the guided reading pdf worksheet – The Story of Bottled Water

• Note to teachers: Print the guided reading worksheet in advance on A3 paper, one for each student. Students write 

their answers directly on to the guided reading worksheet. Alternatively, students can complete a table, such as the 

one below, whilst reading the worksheet online. 

QUESTION Type your answer in the space below for each question. Please answer in FULL sentences.

1

2

3

4

5

6

7

8

9

10

11

12

3.  Explore the ‘Unbottle water’ – story of stuff campaigns at Unbottle Water Campaign. Select and record THREE facts 

from any of the campaigns.

4.  Reflect on how you use tap water versus bottled water... What changes can you and your family and friends make 

today? Write your response as a short paragraph.

• Note to teachers: If you are using a table for students to answer the guided reading questions, add room for answers 

to Questions 3 and 4.

Extension task

If there is time watch the ABC iview documentary War on Waste https://iview.abc.net.au/video/DO1724H001S00 

Series 2, Episode 1 from 10 mins 54 secs to 30 mins (29 mins) – this episode is about bottled water vs tap water!

• Resource created by R Sutcliffe @GeoTeacherOz with thanks to @MrHand (Twitter) for his Guided Reading template 
and his Google Drive of over 72 guided reading resources covering a whole variety of topics. All resources were 
produced by amazing #geographyteachers https://drive.google.com/drive/folders/1vhBE3ix3pjgpmD07vYpAYLe
QI8hxtwo1?usp=share_link

https://www.youtube.com/watch?v=Se12y9hSOM0
https://www.storyofstuff.org/unbottle-water/
https://iview.abc.net.au/video/DO1724H001S00
https://drive.google.com/drive/folders/1vhBE3ix3pjgpmD07vYpAYLeQI8hxtwo1?usp=share_link
https://drive.google.com/drive/folders/1vhBE3ix3pjgpmD07vYpAYLeQI8hxtwo1?usp=share_link
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